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State of California • Department of Transportation


Caltrans Roadside Rest Stop 
Anti-DUI Public Awareness Campaign

Background Information

5-26-06

Background
Fatal collisions involving the influence of alcohol represent about 30.5% of all fatal collisions statewide. Caltrans recognizes the need to provide a public information and education campaign to warn and remind drivers about the dangers of driving while under the influence of alcohol.
Purpose
The purpose of the campaign is to save lives by educating California drivers about the dangers of driving under the influence of alcohol and drugs, by developing a comprehensive public education campaign at California’s roadside rest stops. The campaign will reinforce drivers’ responsibilities and also empower them to help combat drunk driving by calling 911.

Timing

Caltrans chose the eve of the Memorial Day weekend to launch this campaign in order to draw special attention to DUI prevention on these dangerous holiday weekends. In past years, several dozen Californians have lost their lives due to drivers under the influence over the Memorial Day Weekend:

· Give motorists a way to get involved, empowering them to help combat suspected drunk driving. 

· Put drivers who may drive under the influence on notice that they have more to watch out for than just CHP. Any vehicle could potentially report them to CHP.

Alcohol Related Deaths and Injuries

Below are the most current statistics contrasting the last two years of the number of alcohol related deaths and injuries on California state highways during holiday weekends. 

Memorial Day Weekend

Alcohol Related Deaths
Alcohol Related Injuries

2004

07




144

2005

04




162
Public Educational Events:

Events will be held concurrently on May 26, 2006 at several roadside rest stops and a DMV office across the state on the eve of Memorial Day Weekend to educate summer travelers about the toll-free tip line. 

Campaign Partners

Funding for the public awareness campaign is being provided in part by a grant from the California Office of Traffic Safety, and from a combination of financial and in-kind sponsorships from state agencies and private partners. Campaign partners include Caltrans, Office of Traffic Safety (OTS), California Highway Patrol (CHP), Department of Alcohol and Drug Programs (ADP), Mothers Against Drunk Drivers (MADD), Department of Motor Vehicles (DMV), Department of Alcoholic Beverage Control (ABC), California Friday Night Live Partnership and PennySaver.

· Artwork was designed by California Friday Night Live Partnership teens, with hundreds of youths submitting designs from across the state

· 10,000 posters and 75,000 brochures with the winning artwork will be displayed at 87 Roadside Rest Stops, and 187 DMVs across the state, as well as at dozens of community fairs and events by the partners throughout the year

· Permanent “Report Drunk Drivers. Call 911” signs, paid for by OTS are placed by Caltrans in all 87 Roadside Rest Stops
· A major statewide press conference with three Department heads from OTS, CHP and Caltrans will be held to launch the campaign at 9am Friday 5/26. 

· B-Roll showing drivers’ reactions to the permanent sign at a rest stop plus an interview with the winning California Friday Night Live Partnership student artist – providing support for increased media coverage

· Public education events are being held by Caltrans at various roadside rest stops and a DMV branch across the state held by Caltrans PIOs with the assistance of MADD and CHP on 5/26 

· Promotional materials made possible by Department of Alcohol and Drug Programs will be used at the educational events as well as at dozens of fairs and events throughout the year by our partners to keep the message in front of drivers

· Messages are being placed on Amber Alert electronic message boards by CHP and Caltrans across the state to report drunk drivers by calling 911.

· CHP will answer the calls to 911

· Advertising messages in PennySaver publications (be sure to check your copy in today’s mail.) Ads of all sizes ranging from 1/8 page B/W to full color back covers are appearing this week. Each publication is different, based on the available space in that particular issue. So if you don’t see an ad this week, keep looking. 

Alcohol-involved Deaths by County in California  

(source: CHP Website: http://www.chp.ca.gov/switrs/#section5) 
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